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HOT OFF THE PRESS!

As I indicated at 
the Annual General 

Meeting, the MPIA 
has finished a very 

successful and productive year.  The 
Association outperformed its original 
projections in all areas (education, 
awareness and networking). The number 
of people in training was almost 70% 
more than the projected number of 165 
people and we are on track to again 
outdo this year’s projections.  I would like 
to thank the entire membership for their 
continued support and involvement.

Highlights of 2015 include:

2015 NAME IN PRINT AWARDS

Innovation in Print 
Light Visions

Builder
Laurie Guderyan – Heidelberg Canada

Training and Development
Prolific Group

Milestone
Webber Printing

Industry Development
Rick Duha - Duha Group

Thanks to our sponsors for their 
generous support

Platinum – Manitoba Institute of Trades 
and Technology

Gold – Graphic Packaging; Unisource; 
Hostmann-Steinberg; Heidelberg

Silver – Color Ad; Konica Minolta

LINTON SELLEN 
L E A D E R S H I P 
SERIES

Over 40 participants experienced the 
Linton Sellen brand of leadership.  
Response has been very positive with 
many companies sending several staff.

CONTINUOUS IMPROVEMENT

4 companies (82 participants) completed 
Level I, while 3 companies (113 
participants) went on to complete Level 
II.

BREAKFAST SESSIONS

“Meet MITT” (20 participants)
“Canada Post – Direct Mail” (20 
participants)

MPIA also attended several Career Fairs 
and made industry presentations at 
numerous schools.

If you have any suggestions or wish to 
get more involved with the Association, 
contact the MPIA office at 204-272-5022 
or bmiller@mpia.ca

Barry Miller, Executive Director
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DRUPA, A HUGE SUCCESS
Approximately 260,000 visitors from 
over 180 countries and over 1800 
journalists from 74 countries travelled 
to Düsseldorf to learn about technology 
innovations, further developments and 
new business lines. 

Visitors’ decision-making competence 
is extremely high: approximately 75% 
of all visitors are executives and in a 
decisive and or co-decisive capacity 
when it comes to capital expenditure in 
their companies. Various other indicators 
produced by the visitors’ survey also 
underscore very clearly that drupa is a 
flawless B2B trade fair and platform for 
business decisions: 

•  54% of visitors came to drupa 2016 with concrete investment  
 intentions 

•  29% placed orders during drupa 

•  30% are planning to place their orders after drupa 

•  60% found new suppliers at drupa 

1,837 exhibitors from 54 countries unanimously reported excellent 
business deals, extremely promising contacts and a positive spirit 
for the global print industry. 

After digesting a week of meetings at drupa 2016 (May 31 to June 
10 in Düsseldorf, Germany), the InfoTrends analyst team believes the 
show can be characterized by five major themes: Inkjet 3.0; Digital 
Printing of Packaging; B1 Digital; Special Effects; and Industry 4.0. 
Read more in this article by Jim Hamilton at
http://www.piworld.com/post/top-drupa-2016-trends/

UP-CLOSE AND PERSONNEL
Greetings! My name is Meagan Mullen and I am the new Career 
& Human Resources Consultant with Manitoba Print Industry 
Association. I have been here for two months now and I have learned 
so much in that time. I have really enjoyed going out to various 
Print Companies, seeing the way equipment is used and watching 
people in the Print Industry in action. It has been an eye-opening and 
rewarding experience thus far!

My primary functions with MPIA are visiting schools & attending 
Career Fairs to offer information about working in the Print Industry; 
as well as providing Human Resource assistance to smaller print 
companies who do not have in-house HR. I have a very strong 
background in Human Resources and am able to offer support in 
all areas including Recruitment & Selection, Employee & Labour 
Relations, Career Progression, Performance Management, 
developing and implementing Policies & Procedures, or anything 
else HR related.

Working in Human Resources, I am a firm believer in developing and 
empowering employees. One of the easiest ways to do that is by 
providing them with training which will help them succeed within 
their career and with your company. As you will read in the rest of 
the newsletter, we have a couple different training opportunities 
coming up. I strongly encourage you to check them out and sign 
your employees up for them, if applicable. I will leave you now, with 
the top ten reasons why employee training is worth the investment.

1) It is essential for specific purposes related to your business 

2) Training helps businesses run better

3) It can be used as recruiting tool, it attracts strong employees and 
encourages current employees to remain with your company

4) Gives seasonal workers a reason to return

5) Proper training decreases the cost of turnover. Did you know 
40% of employees who receive poor training leave that company 
within the first year?

6) It increases employee satisfaction

7) Training creates more productive team members

8) It adds flexibility and efficiency within the team – staff can cover 
more than one area and it is essential for knowledge transfer

9) Helps employees develop long-term career goals

10) Training makes employees happier and feel like they are a 
strong, contributing member of the team 

Please feel free to call me at 204-272-2964 or email at mmullen@
mpia.ca if you have any questions or concerns, would like me to 
come for a visit or just want to introduce yourself! I look forward to 
hearing from all of you. Cheers!

MPIA ANNUAL GENERAL MEETING
On May 31, 2016, the MPIA held its Annual General Meeting at 
the Victoria Inn and Conference Centre. The event was attended 
by over 50 people.  Highlights of the meeting included: a recap of 
a very successful year by the MPIA, presentation of a scholarship 
award to Taeyang Oh (Manitoba Institute of Trades and Technology) 
and the premier of our recently produced “Careers in Print” video. 
The evening wrapped up with a presentation on leadership and 
communication by Brian Dobie, Coach of the University of Manitoba 
Bison Football Team.

The following members were appointed to the Board for the 2016/17 
fiscal year:

President, Herb Vielhaber – Graphic Packaging

Vice-President, Bob Harvie – Prolific Group

Past President, Rob Young – Pollard Banknote

Director, Roger Dheilly – Color Ad

Director, Tony Kasdorf – The Standard Press

Director, Ken Boris – Unisource

Director, Beverlie Stuart – Manitoba Institute of Trades and 
Technology

Director, Rod Smith – Duha Group

Director, Ted Gortemaker – Premier Printing

Director, Sandy van den Berg – Corporate Source
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Taeyang Oh  
Manitoba Institute of Trades and 

Technology

Jeremy Artimowich 
Lord Selkirk Regional Secondary 

School

Brayden Hitch 
R D Parker Collegiate

Taylor Massina 
Crocus Plains Regional Secondary 

School

Eisley Perez 
Tec-Voc High School

Riley Bannerman 
Sturgeon Heights Collegiate

Kevin Ophey 
Kildonan East Collegiate

2016 MPIA SCHOLARSHIP AWARDS
The following students received MPIA Scholarship Awards for 2016:

CONGRATULATIONS TO THE RECIPIENTS

Eisley Perez
Tec-Voc High School

Jeremy Artimowich
Lord Selkirk Regional Secondary School

Taeyang Oh
MITT

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Flexographic Print Process 
 
Sept. 21, 2016 - 9:00 am – 4:00 pm 
MITT - 7 Fultz Avenue 
 

This one-day session will be a sharing of best practices, 
along with tips and techniques.  It is an opportunity to 
pass on (and refresh) your knowledge of flexographic 
printing. 

Controlling ink for the process- Solvent & water 

based inks 

         Viscosity review-how to measure & what to use 

         Variables affecting degree of control 

         Common ink additives 

         Why pH control is important-recommended 

ranges 

         Best Practice- Do’s & Don’ts 

Anilox Rollers 

         Explain primary objective of the anilox roller 

         Choosing the correct engraving angle 

         Types and how they are produced 

         Line count/line screen relationship 

         Proper handling, care & maintenance 

         The need to perform audits 

Doctor blades, chambers and ink filtration 

         Importance of making the proper choice 

(stepped, beveled, reversed angle) 

         How settings & performance affects anilox life 

span 

         Open pan setup vs enclosed doctor blade 

 

Mounting Tapes (sticky back) & Plate 

mounting 

         Describe different types of 

mounting tapes and considerations 

to consider that will allow you to 

make the proper selection 

         Plate mounting steps 

Plate types cylinders & TIR 

         Plate types- What you need to 

consider 

         Explain analog & digital plates 

         Why checking TIR on cylinders is 

important 

Understanding process control will 

allow you to manage color and 

troubleshoot effectively. In turn you 

will be able to obtain repeatable 

predictable results for the flexo print 

process. 

 
Facilitated by: Ernie Kreker - Training 
and Development Specialist - Pollard 
Banknote 

 
 
 Member Price $85 

Non-Member $150 
 
call 204-272-5022 or 
email bmiller@mpia.ca 
 
www.mpia.ca 
 

Registration 
 
 
Contact the 
MPIA to 
register 
 
 
 

 

MPIA’S NEW WEBSITE
The MPIA is excited to announce the recent 
launch of our new website. We would like to 
thank Melanie Reyes for her hard work and 
patience as we laboured through what could 
have been an onerous task if not for her.

Check us out at www.mpia.ca

PREMIER 
PRINT AWARDS

Nearly 3,000 entries were submitted 
for the June 2016 judging of the 
Premier Print Awards, the world’s 
most prestigious international print 
competition. The judges honored a 
total of 1,296 pieces with one of three 
awards—92 Best of Category awards, 
355 Awards of Recognition, and 846 
Certificates of Merit.

Congratulations to Friesens for 
winning Best in Category!



SIGN UP FOR EMAIL UDPATES AND NEWS

1000 Waverley Street
Winnipeg, MB
R3T 0P3

Email Barry Miller (bmiller@mpia.ca) or Meagan Mullen (mmullen@mpia.ca)
your email address to be added to the list.

41801539

PIA CONFERENCE

President
Herb Vielhaber
Graphic Packaging
Email: herb.veilhaber@graphicpkg.com

Vice President
Bob Harvie
Prolific Graphics 
Email: bobh@prolific.ca 
Past President
Rob Young
Pollard Banknote
Email: ryoung@pbl.ca

Board Members
Roger Dheilly
Color Ad Packaging
Email: RDheilly@colorad.ca

Tony Kasdorf
The Standard Press
Email: tony@thestandardpress.com 

Ken Boris
Unisource / Veritiv
Email: kboris@unisource.ca

Beverlie Stuart
Manitoba Institute of Trades and Technology
Email: beverlie.stuart@mitt.ca 

Rod Smith
Duha Group
Email: rodsmith@duhagroup.com

Ted Gortemaker
Premier Printing
Email: tgortemaker@premierprinting.ca 

Sandy van den Berg
Corporate Source
Email: sandy@corporatesourceinc.com

Manitoba Print Industry
Barry Miller
Executive Director
Email: bmiller@mpia.ca

Meagan Mullen
Career & Human Resources Consultant 
Email: mmullen@mpia.ca

MPIA BOARD OF DIRECTORS

The Annual Printing Industries of America Affiliates Conference was held 
on July 10 – 13.  Affiliates from all over the United States as well as 
Manitoba and Ontario discussed issues such as:

• Where will Associations be in 3 to 5 years and who will they serve;

• What is working right now for the Affiliates and their members;

• Membership Development;

• Non-membership revenue sources; 

• Industry Promotion; and

• Social Media.

Maximize your Financials by 
Benchmarking your Company

NEW Financial Performance Assessment
A quick and affordable way for printers to determine their strengths, 
find their weaknesses, and get a customized template for success.

A personalized Financial Performance Assessment includes…

For more information, visit www.printing.org/fpa.

KPM  
Analysis

Variance 
Analysis

Action  
Plan 

3 Months of 
Follow-up 

Consultations


